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THE TEA
Milwaukee hip-hop gains national exposure

THE CITY'S SOUND TRAVELS

MILWAUKEE MOVES WITH ITS OWN
IDENTITY
Lowend rhythm, dance, humor and collaboration are carrying a local language beyond the city.

SUNNY LOU AND 414BIGFRANK / SHEPHERD EXPRESS

THE SOUND WAS BUILT BEFORE THE SPOTLIGHT

Milwaukee rap did not appear when national

publications began paying attention. Producers, DJs,

artists and neighborhood audiences had been

refining the Lowend sound for years: hard claps,

bass-heavy movement, dance and personality that

made a record feel inseparable from the room where

it was first played.

TikTok widened the route, but the culture supplied

the material. Milwaukee dances gave the music a

visual language; local video crews made personality

visible; collectives such as SmackinTown and

companies such as Run Along Forever created

repeated opportunities to record, perform and

circulate the work.

THE DIFFERENCE IS STAYING HOME

A new development is that artists can gain attention

without immediately abandoning the city that

produced them. 414BigFrank, Chicken P, Certified

Trapper, Lakeyah, Myaap and others represent

different parts of the same shift: Milwaukee is

becoming an identity audiences recognize rather

than a location artists must explain away.

The challenge now is infrastructure. Playlists,

venues, management, publishing, performance fees

and local media must grow at the same speed as the

attention. A sound can trend without building

wealth. A scene becomes durable when the people

who made the language participate in the value it

creates.

MARKETING � PROMOTIONS � BRAND STRATEGY

844-842-7529  �  THE-PLAYMAKER.COM

THE INTERNET EXPANDED THE REACH. MILWAUKEE CREATED THE LANGUAGE.

SOURCES: Shepherd Express; Milwaukee Record; Pitchfork; local artist and producer interviews.
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WHO'S TRENDING
Myaap turns motion into position

THE NEXT MILWAUKEE VOICE

MOTION BECOMES A CAREER
Myaap moved from short-form discovery to touring, streaming and a recognizable Milwaukee sound.

MYAAP / OFFICIAL SOUNDCLOUD PROFILE

THE MOMENT MOVED FAST

Amaiya Spain, known as Myaap, entered Milwaukee

rap with the kind of acceleration social media can

create but cannot sustain by itself. 'Party Crackin''

connected online, her following grew quickly and a

teenage artist was soon moving through a 19-city

tour instead of simply watching numbers rise on a

screen.

The deeper story is work rate. Studio engineers who

watched the early sessions described an artist who

arrived prepared and recorded efficiently.

Collaborations with Chicken P and visuals from

TeeGlazedIt connected her to Milwaukee's creative

network while keeping the presentation rooted in

the city.

THE NEXT STEP IS CONTROL

Virality makes discovery possible; ownership makes

a career possible. Myaap's next phase depends on

protecting the relationship with her audience

through consistent releases, live performance, direct

communication and a visual identity that can mature

without becoming generic.

The opportunity reaches beyond one platform.

Touring data can identify strong markets.

Merchandise can make supporters visible. Longer

interviews can give the personality room to develop.

A catalog can turn an energetic first impression into

a reason to return.

Milwaukee's new generation is learning in public.

Myaap's advantage is that she has already shown

she can move quickly. The lasting position will come

from knowing which parts of that motion she

controls.

BIG CHARLIE'S BBQ

MILWAUKEE FLAVOR. MADE TO ORDER.

BARBECUE � CHICKEN � CATFISH

7870 W APPLETON  �  414-210-3304

THE TREND OPENS THE DOOR. THE SYSTEM KEEPS THE CAREER MOVING.

SOURCES: TMJ4 Milwaukee; official artist profiles; Spotify and touring information.
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CURRENT SPORTS
Jacob Misiorowski leads the Brewers

MILWAUKEE'S NEW ACE

VELOCITY WITH RESPONSIBILITY
The arm draws attention. The preparation, recovery and command determine what Milwaukee can build around

it.

JACOB MISIOROWSKI / MILWAUKEE BREWERS

THE FASTBALL CHANGES THE ROOM

Jacob Misiorowski's velocity is immediate theater. At

6-foot-7, the Brewers right-hander releases

triple-digit fastballs from an angle hitters rarely see,

and the radar readings can dominate the

conversation before the inning is finished. The more

important development is that the power is

becoming a complete starting-pitcher identity.

In 2026, Misiorowski has paired elite strikeout

production with run prevention strong enough to

place him in the National League's top pitching

conversation. A recent duel with veteran Chris Sale

showed the difference between promise and

responsibility: six scoreless innings, traffic managed

and a narrow game protected.

THE ORGANIZATION MUST PROTECT THE ASSET

The Brewers have reason to dream and reason to

remain disciplined. Earlier arm fatigue required

precaution and reinforced the cost of extraordinary

velocity. Milwaukee's competitive advantage has

long depended on developing talent carefully, using

information well and resisting the pressure to spend

tomorrow's health for one dramatic night.

An ace changes more than every fifth game. He

gives the bullpen structure, changes a postseason

series and creates belief inside a small-market

organization that must convert development into

contention. Misiorowski has the arm to become that

figure. Durability, command and recovery will decide

how long the role belongs to him.

MENTAL WELLNESS � ADVOCACY � PREVENTION

UGHINC.ORG  �  MILWAUKEE

THE RADAR GUN CREATES THE HEADLINE. DURABILITY CREATES THE ERA.

SOURCES: MLB.com; Reuters game reporting; Milwaukee Brewers; Baseball Savant.
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BOSS MOVES / HUSTLE TO BUSINESS
Imani Raiyne builds Kreative Fruitz

ART, WELLNESS AND ENTERPRISE

A HEALTHY IDEA BECOMES
INFRASTRUCTURE
Imani Raiyne turns fruit carving, family memory and nutrition education into a Milwaukee business.

IMANI RAIYNE / MILWAUKEE NNS, CATCHLIGHT LOCAL

THE BUSINESS BEGAN WITH FAMILY

Imani Raiyne learned fruit art at home from her

mother, Gina, after lupus changed the structure of

their lives. Homeschooling combined nutrition with

creativity, and a practical lesson became a form of

connection. After her mother's death, preparing a

fruit display for her father's retirement returned

Raiyne to that shared language.

Kreative Fruitz grew from that moment into catering,

custom arrangements and hands-on workshops

designed to make healthy eating feel inviting rather

than punitive. The product is visually impressive, but

the business idea reaches further: food can become

art, education and conversation in the same

experience.

PURPOSE STILL NEEDS A SYSTEM

Mission-driven companies survive when the mission

is supported by repeatable operations. Packages,

event pricing, food safety, scheduling, ingredient

costs and partnerships determine how many people

the idea can serve without exhausting its founder.

Raiyne can expand through schools, wellness

programs, corporate events and community

organizations that need engaging ways to discuss

nutrition. Workshops create revenue and transfer

the skill; catering creates visibility; the founder story

creates emotional connection.

GROWTH SHOULD STAY CLOSE TO THE MISSION

Expansion does not require turning a personal

practice into a generic wellness product. The

strongest partnerships will pay for the full

experience: the carving, the teaching, the family

story and the invitation to see healthy food

differently. Clear packages can protect that value

while making it easier for schools and organizations

to understand what they are buying.

The strongest boss move is not separating purpose

from profit. It is designing a company where revenue

makes the purpose easier to deliver, measure and

continue.

WHEN THE PURPOSE HAS A SYSTEM, THE IMPACT CAN KEEP GROWING.

SOURCES: Milwaukee Neighborhood News Service; Kreative Fruitz; Mindful Mondays MKE.
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